VIRSCEND UNIVERSITY

CPT - Relevant Jobs and Internships (MBA)

Virscend University’s MBA program is classified under CIP Code 30.7102 - Business Analytics.
The following jobs and internships are examples of work that would qualify as being relevant to
the programs CIP Code. Just because a job is not listed here does not mean it wouldn’t qualify.
If you have any questions about the specific relevance of a job or internship please reach out to
the Director of Student Success.

e Business Analyst: Evaluates business processes, identifies needs, and develops
strategies to improve efficiency and effectiveness.

e Data Analyst: Collects, processes, and performs statistical analyses on large datasets
to inform business decisions.

e Data Scientist: Uses advanced analytics, machine learning, and statistical methods to
extract insights from data and solve complex business problems.

e Business Intelligence Analyst: Develops and manages business intelligence solutions,
including dashboards and reports, to help organizations make data-driven decisions.

e Operations Research Analyst: Applies mathematical and analytical methods to help
organizations solve problems and make better decisions.

e Market Research Analyst: Studies market conditions to examine potential sales of a
product or service.
Financial Analyst: Analyzes financial data and trends to guide investment decisions.
Quantitative Analyst: Develops mathematical models to help organizations make
decisions about risk, pricing, and investment strategies.

e Consultant: Provides expert advice to organizations on how to improve their operations
through data-driven insights.

e Product Analyst: Analyzes data related to product performance and customer behavior
to inform product development and marketing strategies.

e Supply Chain Analyst: Uses data to optimize supply chain operations, improve
efficiency, and reduce costs.

e Risk Analyst: Identifies and analyzes potential risks to the organization and develops
strategies to mitigate them.

e Customer Insights Analyst: Uses data to understand customer behavior and
preferences to improve customer experience and loyalty.

e Analytics Manager: Leads a team of analysts, oversees analytics projects, and ensures
that analytics initiatives align with business goals.

e Big Data Engineer: Designs, develops, and maintains systems that process large
volumes of data.

e Machine Learning Engineer: Develops and implements machine learning algorithms
and models to analyze data and make predictions.
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Customer Relationship Management (CRM) Analyst: Uses CRM software to analyze
customer data and improve customer relationships.

Pricing Analyst: Analyzes pricing data and trends to develop pricing strategies that
maximize profitability.

Sales Analyst: Evaluates sales data to identify trends, forecast future sales, and
recommend strategies to improve sales performance.

Human Resources (HR) Analyst: Uses data to analyze HR processes, such as
recruitment, retention, and employee performance.

Digital Analyst: Analyzes digital marketing data to measure the effectiveness of online
campaigns and optimize digital strategies.

Fraud Analyst: Detects and analyzes fraudulent activities to protect the organization
from financial losses.

Healthcare Analyst: Analyzes healthcare data to improve patient outcomes, reduce
costs, and enhance the quality of care.

Operations Analyst: Examines organizational operations to identify inefficiencies and
recommend improvements.

Business Systems Analyst: Analyzes and designs information systems solutions to
meet business needs.

Logistics Analyst: Uses data to optimize logistics processes, including transportation,
warehousing, and distribution.

Project Analyst: Provides data-driven insights to support project planning, execution,
and monitoring.

Compliance Analyst: Analyzes data to ensure that the organization complies with
regulatory requirements.

Inventory Analyst: Manages inventory data to optimize stock levels and reduce carrying
costs.

Strategy Analyst: Analyzes data to inform strategic planning and decision-making
processes.

Corporate Performance Management (CPM) Analyst: Evaluates organizational
performance metrics to support strategic management.

Retail Analyst: Analyzes retail data to understand consumer behavior and improve
store performance.

Actuarial Analyst: Uses statistical models to assess risk and uncertainty in insurance
and finance.

Economic Analyst: Studies economic data to forecast trends and advise on economic
policy and business strategy.

Energy Analyst: Analyzes data related to energy production, consumption, and
efficiency to inform energy management decisions.

Telecommunications Analyst: Uses data to optimize telecommunications networks and
services.

Travel and Transport Analyst: Analyzes data to improve transportation systems and
travel-related services.

Customer Success Analyst: Analyzes customer data to enhance customer satisfaction
and retention.



Vendor Management Analyst: Uses data to evaluate and manage vendor relationships
and performance.

Innovation Analyst: Analyzes data to identify opportunities for innovation and
improvement in products, services, or processes.



